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AR AR 7= il , TR) S AN T SE LTS oot ] R SCRIA IS 7  14) EE B -« T R T B 0O 27 XU 114
HRT PRI ATHFELIN P47 X 2 2 S A S e L] , B T AF R~ B T SR TE B

ATRREE Bk — M SR TE 1994 ARG R PRI LRI 2B R e 1) (AT HR 21 2 A BOR TR R ) i i vh e e iy
B, 0t DA SCIH Bt B4 A7 R B RE SCOA < A ol FHAR 5 77 s 0 I 55 0 A FEAR T oK 4 oo A 1 oo 1) R F, 7 7
sty B 95 BB 2 i U N B R PR bl 1 AR B DR AT S AR R P, O D80 B W A TS Qe W R, LA A
FE R T INVEART R . AR, ol LUK AT HF2E1H 24T 4] o3 S P2 - 28 — R SR VS 2 T R 8 94 A7 0, 2
605 3 B AT (232 0 R R At s RS AT S, e Ao B 3 AT 4328 25 30 4 5 R R ) R B R R ) W] R
AT AR A SUBER A R PERIAT X RAT A BA i 0 b n 3l 1) S 8 5 2H ZUH R
EAKANE NG, CHPIEIHRE T AR 417 0 51 S A O R 7 (A B ST A PTHE R
TH DR R T J2 T R RS SEARR R A B2 MR, AR SCRUMCRILE 2R AT [ 48 5tk B ] 5290 981708 1 & 3R
P T RFEETH DA T A XHH 2 3 S AR A R i LA B P A R AL

CA T 2R e P8 (1 A RN (EISE D5 10, JRF 1 Al RFSe 984T 0 X 2% 5 e A i
R A, AN 2R I A FRIE S A AN O BRI DR R R O T A T
TP TR MAIHTFE , 20 11 338 W SR SR A b 28 — 31 BIRE SR MRl A Fe kg g, A
R HEA O IR SRS O B B IR R X T B K RS SR AR AL A T
I, A SCLL Bk RE BRAE S Bl PRTEAE AT RFEETH 9% P R I AL B T 9 e AR R S AILEE

IR 2 RS S A EEEAE (R AR T T 98 AR O = b A SR Sl Rpsk
TH PR R R 9 (0 — LU AR, (51 A TG B 22 A IR ) (EAT 03 0 D648 ) 0 25 02s A1 B 1 T 2t
S A B R o (A% 45 T S A A BT AR RS Z I A SRR T
PH W ERRBEA—E AT, FETIX— R, RSO A F X — WA SR AT 200 9 AT X =
AR A2 IE 1] R R R 1 5 2% A

BT BRI MEE 5 A SCRET B RO E BIE, BT MBS O 5 B n] 2 TH B AT X iE B
B SEARRE AR, A0 K L A R By R AR A A R R AR RS R IR AL, A
SCHYRHT R EARIAE LR 7 55— ARO[ B BIALYE Y 5 1 FR A 5 B nT R 2201 9447 R 4R
AR ST X S SERR AR 5 5, LA FRORE PG O R 180 7 B SR A A T B S AR
SRS AL 2 AT N Z TR B AR i — 2540 58 A FP e e 1 RS R, DA PR P =2 18] S L il
SRR RO AR RO A S 28 = T A I B B S TR 3 S AR LTS TR B R 5 R n] R SR AT R
Z IV 2800 JEEL i A AN (] ) AT R 52 B A Ry X T 1 5 S A SR ™ A 52 W) ) 0 5 2 A o Al 6 A AT
FREEE BRI N E R SR8

USSR SRS R
(—) BRAREER
H 8058 PRI (self-determination theory ) M IHLAL A BRE T ANMKTT A i & MRS i) o 72, B Tz e iy

WA, NZEBHHLAT 43 Sy = R R Il B s BL A 22 sh LT I AE S LA 3 5o 1y 11 R ple s sh ALK
RIS SR BRI TESIHL, IR S HLAN SN AL G P9 AR — A BRI R T AN i
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FRRE AR 78 10, MOk T A 3 SCR AR J1 X = A S AC O I SRR A AT LA 21, [ R RO 4 Axt
F AT M AIRE B PR, RIMAIERSZ 11 2RO AR Y JF B8 T A B SR KR TR IR MA
TEOBZ T XS 54l NS A R BT R, RPN B A% k5 LA A BRES 2 RE ) /5 K e fe 1E dE AT —
ST S A B R A A A I R UM 4 SR 0 VDX ] PR BRBE AR A A R RS T A RO B
SRAYAE ST RE TE AR B K U A7 HE I3 2l [R) A R AU 000 BEDIRZ, ™ A B R B A7 O 45
SRR (R = AR A B0 L A PR IREE S BRI B S L AR LR = AR B SR T
DATER BRI AT A A 2006 2 25 1, 1 FRp s B AT LASRAIE— A5 R0 0 fh R B e 0 2l Ak 5
RSN AT A Z S 2R

(Z)AHFEERITASHEEERR

HAT, CA —SEWFTE IR 1 B T WL AU A T T 2 S T Rl SR AT M B IEMOGSE &, ol
AR (Xiao & Li,2011) $§ A B SR 07 by sl /s O SR 20 (7= I TH 9% 3, AR TR B 2 m T4
b 2 RS (Schmitt et al.,2018) Y4 T 39 FlCRIEEAT WA 2 # 5 5 B 5 R I, A 06 il 2
HRZBORGAT (39 FAT R 37 M) IERISC, B 25 R PR AT (R0 B ey, 1T ) 2 195 3 R
SRR TR T PSSR AERIUAR N ) BT 4 R R, AR s MR e R 2
FAEBHEHRITTOITR  BEWR K, S ST ANTXE [ 5 0 E 2, 4 A Rk T m AR
ARIES, ISR AN TR SRR, 25 b — SRRt SRR TH S AT A A R T AR S IR AR B i I
ES N BE S AU E RS I UN B[ TE =

SR, LAFERITFE 14 AR MRS Y 55 [ B o Y m] 5801 2 AT 0 M AT % i, VR4S A 217/
SCACHEIN 20 RG] RS B A T O T 2 SR i T A B Gk [ Y SRR i R R BE T . R A2
P det 233 i P 2 (W 29 AR FRBE i | RIS PR % L A i 55, £ 77 Ak e mT R 2R AT RV L T A
T SR (4 TR S T O B SE AT HL A LA AR 1 B (R R AR S LAE Y S LA T
BEF N IR DA AT RF S8, 17 ELJ2 i 1 (0 ARG T T e ) SCA R e () B B T R 1 AT
N, A BRI SR AT RS 9 AT O SR AR R N TE S LR B R T e 2 A v, R ARk
TEBRE AR SCIA N A 3 R R FNAE )X = RN A S AR IR B 2R A O B SR, AT LR [) 6 25 B Wl R 20 2%
PRREI AL, 2 b ARSCR AN B

TR 1 LSRN A G 5k B T HFSETH 2 AT 0 T 9 2 I B I R 520

(Z)AFEHBITASERHEER

AT AT SR R BIE T A BT E S, AT AR =2 EA D AR B A /R R T R UK
RENoR . B G, AT B R 9 B ] Ry AT D0 R 9 A ERR AW A I A A . AR s A
ROCEHIE | [ F AR A B 1A SRR ] R ) — R AR AR i e IR [
SR T R BE A AR AAT TSR b BT R AR FESEIR(MOOC) 25 2] oy | |1 275 3Kl JE T LA 7E 4R
2 3] FHRA—Fh 1 R PR AT T UG 1 B 0 A 2 1 R AT A SRR Rl 2 2] Y e Ty
SRS OIS S M R IE e BRI SR T Al RS B AT O RO I 2 E ARG B B B e OR A e
(9, JE7H B A AE RS EOL A PR B, PRIk, AR SCHEIRT A 32 75 5K 1 12 265 TRl 9047 o B IERH GG
Fo FOR S B B 5E A n] KRS P AT 0 B TR OB RE SR I AL . nTHFSETH AT o — P AE
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7= B R A AT R, T AR LS 7= A —Fh [ AR AR 0 0O BRAR S, DL B Y A FR sk pe ™) s
Jit AT R ] PRI B AU T HRF S T AT oA BT T ARAE A B A X IR A S 7 A BRI RE T, D A
C IR BN T S REME X P FES & RAE I DTlk . o) , A AL S [ 3R IG R B T Rp Sl A T A T 35
Rt RO, ATHRFEH P AT o RO T XS IR A S TR e R N St S —Fh BB, ST
FRETH SR AT T, I 9 2 1T LA o) oAl N R OR A AT RO A O R B S AT A Sk R AT, DT 3R AR A 25 1
BEUST S SR B A S P P R S T RS e O R R SR R — e R LR B
MDA KAt 2 0 SCB M . A, i L 20 ) AR A 32 SCSCAk, 33X AT BB B0 bE T LAt ] S ) 1 2 ok U
P 2 B e R TR AR SRR ZE L AR SCIR AR B,

BRI 2a . FE IR AT RELLIE 24T R 00T 2 3 i oKl 2 B AT 1E )52,

fBeis 2b . H TR TR AT HF 2T 24T oA X 9 3 e R R AT R ] 52

(M) FEKRFBERGHEEZERER

H I e e, HA A E7K OCRTT K G R8J175 K 097 2 A Be g A 1y SR A 7K 1Y
2 (IR IFE R ) TCEIE I MR R BRI, A ZIHFRIESE T — WA, WK 4E (Wilson et al.,
2006) fERFFE TR 4R T FEiz sh BB I B 2550k DGR TR FNRE T 75 K w6 i A Bl T34 5802 3 0 1y 1 B
SEAEES 0 BRI (Hahn & Oishi, 2006 ) T3 1 € B A6 [ o 47 CRAR 82 AR Bl BEER SR (f2
& H IR ISP A AR B R ) SE 2 R A O, 2 5 WK ML ad s —A A P AT
R B F A SR B SR PPAG T Rl BRFR K 5% S5 AR AR DG, S5 SR R W, 1F G 3 3R P L i £ 1 1Y
TRBE A [) A7 % TN SCAL VR 3l 5 8 1 7R G R TRMBE I TR B Z DY X Se s £ W, JBig
2 MBS AR L3I 2 AN R AE i B B 1Y) A BE R TR, 8 AT AR B = b BE A 3355 SR A0 2 5 s A I 2 TH) A9 OE
MARFE R, HE KRR SHT) = FhIEAC PEFT K A9 2 AR AT LLRUI A R 0 =2 4w 8k, (B e AT T8 o 20
21 | D N A DTN o N R T s 2R S S N L < R 2 N € N S B TS 0 NS R e e Y
SRRV FTASIR) ) Gn 55 4545 (Plaut et al.,2002) 38 i3t X 3 [ 37 35 4% 22 X PG 3 L DX R o e 3 b X
(IR FT 2% B0, AS TR) ML DX PR T XU 2T 188 L 28 B R B0 A AS ], ok 58 b 5 ok i B LR FE RS Tl st 2 i = b
FEA PTG SR BT R S 5 o R R AR B T AR ARG AR T, £5 b W SR R SRR 2 A SR AR
BHEARIER .

IR P B R Y SO BRTT SR 2 A R A A 345 RIS A | TR 145 0 m] R 7 9%
AT I AERENS I [m) {2 131 2% 2 0 S A BT SR 2 i L mk L, T LUSR THIE 2 & =2 ek, (HIEan b SCriR,
SR R T BRI N AR E ARG, PR MR SR B RE A AR AN R 2B B T R AT o S A
R B AER e f e — PR, 25 b AR B I ik,

BRI 3a: e K A SERAE RV Y T RE LI 24 T R X 2 3 e m B sg i i v AR

15 3b iy 2K 2 IERAE [ TR 9 AU AT RS2 A T oI 2 A e RIS s i o T AR

(H) BREMETER

T B TR A A A R e AU B TR A TR [ B S ARG R L D E M A (Markus &
Kitayama, 1991 ) [X 43 T Wi Ff EAT LR ) 11 R A2 A . Sr 70 [ R @M R 77 A | FR b ) i & Mo i
THACSMAXSIR, VA CBEAMERNEN, FECFEACHMAZELR,IFEACH N
S BRI REAR A —3R 0y, W15, Sy 780 /R AR F8 1 2 A A0RE B R VR RS F A A TR S AL
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B HIRFAM AR, RAAR B AT AR MK A A MRS T OCHR T Ak 1
SRR R B EFIL FEARL

AT SR 0 A FoA g A AT LU AR 4Ty o AN, A sy AU AL A T 2 A L Ak,
7= a2 22 5 [ SRR RSl S T A R 3 AR AR RLAE . B A (Luo et al.,2020) HAFT
i T 2 B SR I SE DR SR AR B AP AR B R AT 3 FR A5 A OC R BN AR AR 3 TR A 1Y
TH 2B SR ) PR LY A S5 15 BT, TE A AT AR I S R 40 i T 0 7 78 1 A% 1) T 9% 5 it B 2
RN SRR 7= e 4 E B A LA 1 (R T P12 b 5 BRI A AT T3 R 5 AR IRl 75 R 2
FI2% 5 (Dogan & Ozmen,2019) 7EV A 95 XHR A 8 1 VR 9 W 38 = BE s & B T 28 3 i AR O 4P 32 X
K5 A A ETRAFLEAS BEAEH B B O IR UL T A U I 00T KB B 3R
THE R T 5 HAN AR — 20, FEIR A 3 7R 25 T2 300 B 1 24088 5 T 72 Ak A MR R T A
PR E G BLR a7 A A (T B T 28 S AR G IR L SR 1 K R R R R
WATR RN FEG = 5 ) S L et 25 BRB R SR A7 [ 3R a0 2% 2 10 W SEA Ty, i 4 7 A
TR AT T AT % AR 7= T AR A BE T BRI AR 7R R T

R AT RELLE SR AT M 7 AR ST AL SR A S BB A HEAT IL S W] Rl B2 B O AT G A R
TR Z M G, ARAF AR T B TR A T N 5 A Rk 2 2 R DRI, AR SCHE IR, 4 A7 L 3.
TR T O A TRV AT RS T I TR R B B R . A RIS SR A W] KR S AT 7 A A A
(R N TE SRS B | AT IS AT R0 92 KA AT 5 A AN, sy 2 | R A (93 2 & iE A7 Pl R
TH PR SOINVETE [ e SRt BRI AR SCHEWT, b 37 B 13 3R A 0T % AR EAT 1 R R A o
BFETRRI I H SRk 28 b AU I AR B,

TBRIR da AL T 00T 8 F FRAAG  CAFTY B TR P FE A TSR AT R0 285 5 K e R i

TRIR 4b  AHETARAAY [ Fodehty , 2y 80 1 F ARG )T 2 L EA T B FRI R 25 15 SR R B g

AT BRI ANE 1 R

FIF A A
(JUSEIRAT )
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R 9T
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AR BT
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E1 EipER

= WFsE Rk Bk gk

(—) RS
AR SCREASISC AR SR R 3B 1 7 =X, I DB ( Credamo ) - 15 & M) 4 400 4y, 3 35 4G ¥ 1] 5 5 J it
KOS Kald i) Smit ol I i i (40 1 80 7) 4807 SAHIBR R Tosm) 8 e, A AR 4
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A 339 0y, HRRCR Ny 84. 7% , FEARIHEARVES 253 B ARy i, B HRE & 51%, L tEphik
H i 49% AR TR, 20 2 S LLR  3.2%,21~30 %/ i 44. 6% ,31~40 % (Y 38.6%,41~50 % (i 7.1%,50 %
PLEs 6.5% B RE I, LRERLT N 17. 1%, A2FHE 5 63. 1%, 8 H-AF 584 KX LA E 7 19. 8% ;A
JKETT I, 6 000 JTC K LAR (5 41. 9% ,#81d 6 000 {HA L 10 000 IG5 31.9%,10 000 JC & LA F 5 26.3%,

(D)EENE

ARAEAS A A AT ERVEPE G Rb 2 | AR SR 5 (4 00 15 66 7 [ N A0 ) o i 38 O 28 0ol ™ A% B R LR
TR N ZSHERA T . 7R RN b, 45 G A SR IG5, W4 Sl R0 17%) R R A 7 ek gk A 2 | D dg s 2% B
fRkeEtE , ASCRAZE R 7 SR RHATIE, 1 AR ARFE,7 HAEE TG, IE IR A A R
wmr,

ARSI 24T H AN SR 545 (Minton et al., 2018) M8 I & Al 36, A0 45 M0 70 50 P F 200 2047 AT
FRIESRAY AT RFLLIE S AT A A ZERE ot 7 AR, AR H e 3R 2w [mDISOR T RDER 2 Fie e
B SR 2 R R A SV IR 55 55 FEARSCROMRZE T, S Y o] e 820 2478 5 1 R i A AT
FREE i P M 78 I ELRA 280 Cronbach” s o) 4341124 0. 796 #11 0. 836,

2R AR SCR T % (Fang et al. ,2019) Y 36 A0S ) EF0RIE I 56 R TR 2 DL RE
TR 2 = AR ek 1 A, R e Y IR IEAT ARSI AT e IR A OB IR (AK
AR AT IR T AT RFELIE 2847 AR R A (A Z B AR 1) 7, FEAR ST,
SR R R R T BRI RN 0,913,

F IR E A SC S W v v 7 B LR FRE (Pusaksrikit & Kang, 2016) M fIBF5E , A2 4% 7 ( Singelis
1994) OV FF K 1 S 1 TR AR AR R R 10 A ) D Ay I R 3B R RS0/ S 5 2 [l 2 ) R
], A DR A TP AR S fE SRl sy A g FR Al S5 A 3 R A A 4E B2, 2t 10 Ao, (Rt
AE G Sy T IR A B A £ TR AT A AR 25 < R UE, PA S TR A N B AR E
B AEARSCHIBIEGE R S 2 [ R AL 5 A R [ R A A T B LA R AR R 0. 801 A0, 818,

T B PR R AR SCR S SO 3 ¥ 4E 2T (Van Boven & Gilovich,2003) ' i %3 2 d g 3, 33t
4SRRI, AR H AN AE 2R L VRIS T RRELIE 24T BT AR A B ) RN A B AE AR 1" . FEARSC
(AIEFE b, T8 3% SRR 5 B LS R 0. 797,

FEHIA AR S AR ST TR S0 AT R 5 S AR I SOk Rl e B A A 2T
Ve AR o

. Beda e

(—) EESHERS

ASCR P SPSS 22.0 I AMOS 24. 0 FE{F( RIERG S, AL RFT 540 9417 | 11 FRATR U T 15
SRR o T AR AR 1 TR Y 1 T A 9 5 B L R EG 0. 796 -
0913, FFA KT 0.7 MY BT e, A0 44 78 B T4 6K SM RS K7 T, A SC A S g
PR TR 5 PR3 A MU T R0 BT S ) TR AT RS0 94T TR SRR 9 1R
B ARAE TR S (TR, 1 1 AT, FER PR UE IR T AT A I TR K R S
ISP TFRE T HA 5 A R, e L HE R ELAT BLE RO IX 5300
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oAy AN A X2 df X>/df  RESEA CFI TLI SRMR
7S P A NSB,SSB,NS,CWB ,IND ,INT 1071. 76 449 2.387 0. 064 0. 882 0. 870 0. 058
T T AR NSB+SSB,NS,CWB,IND ,INT 1301. 08 454 2. 886 0. 075 0. 838 0. 823 0. 064
Y PN A R NSB+SSB,NS,CWB,IND+INT 1 620. 40 458 3.538 0. 087 0. 780 0. 762 0. 072
=R NSB+SSB,NS,CWB ,IND+INT 1.790. 18 461 3.883 0. 092 0. 748 0. 729 0.075
g ] R NSB+SSB+NS+CWB+IND+INT 2 069. 02 463 4. 469 0. 101 0. 696 0.674 0. 083
BN TR NSB+SSB+NS+CWB+IND+INT 2 145. 18 464 4.623 0. 104 0. 682 0. 660 0. 085

VE L NSB R R W HFLE R 90170 ; SSB 1832 11 TR MR WL R0 D0AT 4 5 NS 1R F TRl AL CWB IR 2218 2 3 Ak INT AR A7
B RN, IND RIS [ R R R, R T AT
(D) ERAXRERT
AR SCR 2 i A TS (B , DR T AT R A AR S R 5 10 e 22 T R, X T3 — ] R, AR SCOR B
DV R oS5 R AR (AT BETCYA S8 AT bR, BRI T AT [R5 0 H AT I W O R E A R,
26, A SCR PG 2 (Harman ) 5 R R 36 77 1 0T A 5 A48 b EOIWUHEA T S 804 o0 BT, 45 SRR AR EAR KT 1
I FH 6 A, B AT B 07 2509 34. 2% , R It 40% HIG SHAE , Bk Ry e 22 A ™ 8, K, A
SCR FH R 56 R TR 40 A PR OR AT B0 AE , 25 R Bon BRI A IR 2, XP/df =4. 623 ,RMSEA = 0. 104,
CFI=0.682,TLI=0. 660, SRMR=0. 085, £ |, A SCARFFAE A . 19 3L 5] )5 s f 22 () AL
(=) f#ER ST A X ES
Fe 2 il T R R R 0 AR MR G R OGPk A A A5 2R W LA T 2 o e
(r=0.438,P<0.01) 753K 2R (r=0.535,P<0.01) ¥ 5 GBI AT Hp S0 24T R IE ARG I 2 e ik (r =
0.469,P<0.01) TR (r=0.596,P<0.01) ¥ 5 F FRIG 3R A AT HFL2IH 90470 IEAH G 4 2 3 il S
TR R BOEA K (r=0. 676,P<0.01) , DL FA3Hras B R BG 56 25 2 1 Al

F2 BLENHRFITMEXEITER
A5 b ¥E  beiEE 1 2 3 4 5 6 7 8 9 10
I.SEX  0.49 0.5 1
2. AGE 1. 44 0. 67 0. 063 1
3.EDU  1.93 0. 81 0.134*  0.128% 1
4. INC 1.81 1.23 -0.106  0.428* 0.303" 1
5. NSB 5.59 1.05 0.067  0.157* -0.070  0.031 1
6. SSB 5.20 1. 19 -0.035  0.012 -0.138 -0.037  0.419* 1
7. NS 5.39 0.94 0.039  0.091 =-0.017  0.062  0.535™ 0.596*
8.CWB  5.59 0.96 0.107* 0.071 0. 151" 0.025  0.438™ 0.469* 0.676™ 1
9. INT 5.28 1.00 0.042  0.094 -0.011° 0.022  0.402" 0.411™ 0.510™ 0.353" 1
10.IND  5.19 1.01 -0.051  0.211* -0.065  0.164* 0.237" 0.461™ 0.489™ 0.292* 0.350" 1
LT TR 5% 1% .0, 1% K F R JERF
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(M) BRI I

1. RO 5 TR A RO A R

Az HZGR AR H 73 Bt 808 AR A8 A TR 3, 45 R 3R 3 i, AL 1 S5 R R | 45 i A8 &
Xof it 2R R SRS S s AR 2 (A R B TR TR AR RS VO R T RS 2 AT O A B FR A R A ]
RS SR AT NI 9 2 T R L BT IR M52 (8= 0. 306, P<0. 001;8=0. 365, P<0. 001) , &% 2a % 2b
BT B 4 S5 R R FE R AT RELLIE 24T R R R 5 B T ST SR A T o AT O S R 1E )5
i (8=0.251,P<0.001;8=0.277,P<0.001) R 1 W57,

BEARY 5 JEAERBAY 4 BYEEAH 3G T /AR ST R R, A R R T SR A2 BT B SR AR LA T
AEZIA (B=0. 591, P<0.001) (HALE RN [ 38 15 5 Y ] RF 2200 947 X3 28 8 2 AR IS PR LA B s
PR I 5 R il A2 ERAE T 2 2 AR SR S I RN [ FR G o AL T RR ST 9 AT O Z R 5E P AR, IR 3a (R

% 3b BT,

R3 ERHEHNHERLE

o o Ak TH B AR R

AS AL 1 R 2 R 3 R 4 B 5
FEC O beER O REC ARdER REC BEIR REC BER BB bRiER
WA 5,241 0.167 1.566**  0.256 5.702** 0.167 2.815™*  0.294 1.889"*  0.266
5 0. 088 0.105 0.061 0.078 0.267" 0.105 0.244™  0.090 0.208"  0.077
AR 0. 102 0.086 -0. 002 0.064 0.079 0.086 -0.005 0.074 —0. 004 0. 063
HERE -0. 056 0.068 0.057 0.051 -0.239™  0.068 -0.151"  0.058 -0.184" 0. 050
A 0. 039 0.049  0.045 0.036  0.060 0.049  0.065 0.041  0.038 0. 036
TR FRLLIE AT R 0.306™*  0.040 0.251™  0.046 0.070 0. 043
19 Feh SR A AT RS 2 AT R 0.365™*  0.035 0.277**  0.041  0.061 0. 040
o A R 0.591**  0.054

R? 0.012 0. 462 0.051 0.317 0. 498

AR? 0.012 0. 450 0.051 0.304 0. 487

F 1.049 47.541* 4,504 26. 634 48.652*
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Impact of Different Types of Sustainable Consumption Behaviors on Consumer Well-being
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Abstract; Investigating the impact of sustainable consumption behavior on consumer well-being causes a
prominent and pressing concern among scholars. However, there is a scarcity of studies that comprehensively
analyze the impact of different types of sustainable consumption behaviors on consumer well-being. Moreover,
sustainable consumption often raises additional costs for consumers, and they need to make trade-offs between self-
sacrifice and environmental benefits. In this case, sustainable consumption may not necessarily enhance consumer
well-being.

Grounded in self-determination theory, this paper examines the impact of normative and self-enhancing sustainable
consumption behaviors on consumer well-being. Additionally, it tests the mechanisms underlying need satisfaction and
delves into the role played by consumers’ self-construction types within this context. This paper draws the following
conclusions. First, normative and self-enhancing sustainable consumption behaviors have positive effects on
consumer well-being. Second, need satisfaction plays a mediating role in the relationship between sustainable
consumption behaviors and consumer well-being. Third, the type of self-construction can moderate the relationship
between sustainable consumption behaviors and need satisfaction.

The possible contributions are as follows. On the one hand, this paper explores the impact of sustainable
consumption behaviors on consumer well-being from a new perspective, enriching the antecedent research. On the
other hand, it points out the role of need satisfaction in the impact of sustainable consumption on consumer well-
being. This provides a deeper understanding of the motivation and inner feelings of consumers’ sustainable
consumption behaviors and expands the application of self-determination theory. Moreover, it introduces self-
construction as the moderating variable, exploring the boundary conditions of consumers’ self-construction types in
the impact of sustainable consumption behaviors on consumer well-being.

The research findings provide valuable insights for enterprises engaged in sustainable marketing practices. First,
there is an opportunity to underscore the win-win relationship between sustainable consumption behaviors and
consumer well-being in marketing endeavors. Second, effective consumer insight is essential, involving targeted
promotional efforts tailored to different types( normative and self-enhancing) of sustainable consumption behaviors to
activate diverse consumer self-construction. Third, enterprises should pay attention to consumers’ fundamental
psychological needs to address and activate their internal motivations, ultimately enhancing their overall well-being.

Keywords: normative sustainable consumption behavior; self-enhancing sustainable consumption behavior;

consumer well-being; need satisfaction; self-determination theory; self-construction
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